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P r o F i l e

While you might not recognise her face, in the 
fast expanding world of social media Kylie Stretton is 
becoming a familiar name. A once shy wife and mother 
of two, the diminutive Kylie is part of an uprising of 
food and fibre producers, broadcasting vital messages 
across the internet about just how world-class Australian 
agriculture is. Kylie is walking the talk, but she admits 
the steps weren’t easy to learn.

As a young girl Kylie dreamed of becoming a teacher, 
living out of town, and having her own cattle. As a 
nine year old, her family moved north from the central 
Queensland mining town of middlemount to a cattle 
property in the Burdekin River region. the closest 
neighbouring children were 45 minutes away, so after 
distance schooling each morning, Kylie would “bugger 
off down the paddock” for hours on end, playing with her 
working dogs in the nearby creeks. 

By the end of high school Kylie was keen to head west as 
a governess. Just a week before the new school year started, 
already convinced she was going to miss out on a placement, 
Kylie was offered a job on an outstation of Alexandria 
Station in the northern territory. And as fate would have 
it, when Kylie stepped from the mail plane onto the Barkly 
tablelands airstrip, she set eyes on her future husband. Shane 
had spent three years on Alexandria as a stockman.

Finishing out the school year, the new couple moved east 
again to be closer to family. Kylie took up work in childcare 
while Shane started contracting work at the Charters towers 
saleyards, eventually achieving his goal of breaking into the 
stock agency business with elders. the next few years saw 
them marry, the births of their children ella-Beth and Clancy, 
the beginnings of their own beef cattle herd and Shane’s 
promotion to livestock coordinator for northern Australia.

“Shane’s territory would cover pretty much everything 
upwards of the tropic of Capricorn, right over to Broome, 
so he was away a lot,” Kylie says. “it wasn’t particularly good 
for family, with the kids being so little. But he had built up 

a really good client base, so in January 2011, we decided 
we’d try to start our own agency. And it worked!” For six 
months. then the northern beef industry, and Kylie and 
Shane’s lives, were sent into freefall over the live-export 
crisis. Kylie remembers feeling utterly hopeless on the 
morning of the Federal government’s ban on live cattle 
exports to indonesia. “We have our local cattle sales on a 
Wednesday morning,” she says. “i went into the saleyards 
and there were grown men walking around completely 
miserable because they didn’t know what was going to 
happen next. i remember crying.” 

the Strettons have since crunched the numbers and 
although only six per cent of their business income came 
from live export, after the ban their total income dropped 
by 90%. “there was no market. everybody was trying to 
sell cattle, but no one wanted to buy, because no one knew 
what was going to happen next. everything just stopped,” 
Kylie says of the aftermath. the ban was lifted a month 
later but the damage had been done in Charters towers, 
where beef sits alongside mining and education as the 
region’s major industries. the mental cost to locals, of not 
knowing what’s around the corner, was almost crippling 
for some. But something had stirred in Kylie. She logged 
on to Facebook and, although she’d never used it for much 
more than keeping in contact with old boarding-school 
friends, Kylie began reading and commenting on threads 
and forums about agriculture, farmers and live export. then 
she started telling her story. 

managing director of influential Women and West 
Australian Rural Woman of the year, Catherine marriott, 
describes it as Kylie’s fight being stronger than her fear. 
“When the live-trade ban hit, Kylie’s fear of going public 
was not as great as her passion to create change,” Catherine 
says. “i first met Kylie on social media. i saw her around on 
twitter and Facebook and i was watching what she was 
doing, the messages and stories she was putting out, and 
just by watching her you believe in yourself.”

Embracing a nEwfound passion for social mEdia, KyliE strEtton is crEating 
an onlinE culturE of changE in thE agricultural and rural scEnE.

BY BESSIE BLORE

Shane and kylie 
Stretton with daughter 
ella-beth, 9, son 
clancy, 7, and some of 
their brahman cattle. 
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What started with helping out as an online administrator for 
a live-export-orientated Facebook group, grew into a broader 
passion for online communication. Seeing a need to build 
connections between food and fibre producers and consumers, 
Kylie helped found a new page called Ask An Aussie Farmer. 
“We really needed to try and make a place where people 
could come and connect directly with farmers, and not rely on 
google for ‘facts’,” Kylie says.

Ask An Aussie Farmer is a medium for consumers to ask 
questions about agriculture and life on the land, where answers 
are provided by an unlimited source of food and fibre producers. 
With more than 5400 followers, its positive messages of 
agriculture are reaching audiences beyond the tens of thousands. 
“We needed somewhere in the middle ground, where we could 
put out facts and encourage conversation,” Kylie says. “not just 
so that we can tell consumers what we do, but to understand their 
concerns as well, because they eat the food, they pay for it and 
they have a right to ask questions about how it’s produced.” 

While she found her footing online, Kylie’s confidence was 
rubbing off in the real world too. After innocently standing up 
to address the crowd at a meat and livestock Australia (mlA) 
workshop, Kylie was recommended for Art4Agriculture’s young 
Farming Champion program. She became a 2012 champion for 

the beef industry, and through her role has visited schools in 
Sydney and Brisbane to talk to students about agriculture and 
its exciting career opportunities. 

“the very first school i went to had a ‘Come dressed as 
a farmer’ day and the kids had such a big build-up before i 
got there, they were super-excited,” Kylie says. “i was walking 
through the playground at lunchtime and you’d hear this whisper 
going across the playground getting louder and louder, ‘it’s her! 
it’s the farmer! hello farmer Kylie!’”  

last year Kylie was a finalist for the Queensland Rural, Regional 
and Remote Women’s network (QRRRWn) strong woman 
leadership award for her work in advocating for the beef industry 
and rural Australia. She was then invited to take on the role of 
QRRRWn social-media coordinator, running the organisation’s 
Facebook page, twitter account and strong women webinars. 

QRRRWn president georgie Somerset, who also first met 
Kylie online, says she is as passionate and authentic in real life 
as she is online. 

“her honesty about her own story and confidence in telling 
it publicly is a powerful and clear message,” georgie says. “She’s 
one of those people who is running a family and running a 
business, but then she’s going out there in her spare time and 
giving rural communities a voice. in the grand scheme of things 
Kylie is making a difference.” 

Juggling family and business with a life online hasn’t been an 
easy process. the Queensland cattle industry is still suffering, 
enduring drought on top of political pressures. But Kylie 
and Shane have pursued their dream to live on acreage out 

of Charters towers’ city limits, with room for some of their 
growing herd of more than 100 Brahman cattle. 

Catherine says their passion and determination to be 
involved in the north Australian cattle industry is inspiring. 
“they’re working themselves sideways because they want to 
supply food in a sustainable way,” she says. 

“it doesn’t matter if you’ve got three head of cattle or 
30,000, all producers are passionate about the Australian beef 
industry and the messages are the same. People watch Kylie’s 
journey, see her starting from scratch, and are then confident 
that they too are able to do that. But the reason Kylie is so 
powerful with her message is that people in the city use social 
media and, while it’s a little bit uncomfortable for us to share 
our lives, Kylie understands the fact that we need to, to build 
relationships through the tyranny of distance.”

this year Kylie launched a series of live online seminars 
to teach food and fibre producers the basics of Facebook and 
twitter, and how to effectively communicate messages to 
consumers. the Cultivating Connections series is exactly what 
Kylie wishes she could have signed up for two years ago as she 
“struggled to learn social media the hard way”. 

Personally Kylie hopes her work will secure a future in 
agriculture for her children. nine-year-old ella-Beth is an 
aspiring agriculture teacher, while seven-year-old Clancy wants 
to be a cotton and beef farmer, and a helicopter pilot. 

“he’s got big ambitions,” Kylie laughs. But Kylie’s are bigger. 
“i’ve found my passion for all of Australian agriculture,” she says. 
“And i want the whole world to know how good we are.” 

P r o F i l e

growing up on her family’s station in 
the burdekin river area, kylie had 
hours of fun with her working dogs. 
beloW leFt: kylie, then 15, with her 
dad and ‘larry’ the brahman bull.

AutomAted CAttle YArd teChnologY thAt gets You results
consult, design,  fabricate & install
With nearly 30 years experience servicing the livestock 
industry, Thompson Longhorn provides services including 
consultation, design, fabrication and installation.
Whether you need an individual service or a 
combination, our experienced team will address 
your specific design requirements, cost factors, 
technology, workplace safety and 
animal welfare, backed by a 
high quality assurance and 
future support.

delivering 
solutions 
australia Wide 
and abroad.

www.thompsonlonghorn.com.au     Phone: (07) 4666 6174    

This outcome could not have been achieved without the use of AgriFoods 
National Workforce Development Funding (NWDF) that RITE successfully 
secured, which enables RITE to service clients that previously would have 
been unable to participate in traditional campus-based training. NWDF funding 
allows both new and existing workers the opportunity to up skill or recognise 
previous knowledge, while staying in the workplace. 

Mobile training units have allowed RITE to deliver integrated workplace training 
(where trainers work alongside participants) throughout the Peninsular & 
Western Queensland, moving into Northern Territory, down into South Australia 
and back into the channel country. 

Working with companies such as MDH Pty Ltd, Paraway Pastoral Co, Hacon 
& Sons, S Kidman & Co, Heytesbury, NAPCO and Brett Cattle Company has 
provided RITE with the opportunity to not only deliver training into agricultural/
cattle properties but also expand into the feedlots.

If you would like more information on RITE’s integrated workplace training, 
contact RITE – RITE Now on 1800 808 782.

  Certifi cate I in Agrifood Operations 
/ Work Readiness / Business / Construction

 Certifi cate II, III and IV in Agriculture

 Skills Set Training

 Full Time and School Based  Traineeships

 Integrated Workplace Training

 Recognised Prior Learning Assessment Service 

RITE Meets

Industry Needs

Mobility, fl exibility and technology have been the driving forces 
behind RITE’s new business model throughout 2013. Combine 
this with creativity and you have the formula that has allowed 
RITE to service fi ve States of Australia (Queensland, Northern 
Territory, Western Australia, South Australia and New South 
Wales) and reach heights beyond all expectations.

info@rite.com.au     1800 808 782     www.rite.com.au
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